
Campground

BUSINESS
PLAN
A day in the lap of nature

Prepared By

John Doe
(650) 359-3153

10200 Bolsa Ave, Westminster, CA, 92683
info@example.com 
http://www.example.com

mailto:info@example.com
http://www.example.com


Table of Contents

Executive Summary 5

Mission Statement 6

Vision Statement 6

Financial Summary 7

3 Year profit forecast 7

Financial needs 8

Company Summary 9

Business Structure 10

Startup summary 11

Startup cost 11

Products and services 14

Features 15

Market Analysis 17

Market Trends 18

Target Market 18

SWOT Analysis 19

Strategy & Implementations 21

Promotion Strategy 22

Pricing Strategy 22

Financial Plan 23

Important Assumptions 24

Brake-even Analysis 24

Projected Profit and Loss 25

Projected Cash Flow 27

Campground | Business Plan [YEAR] 2/33



Projected Balance Sheet 28

Business Ratios 30

Campground | Business Plan [YEAR] 3/33



Business planning that’s simpler and faster than you think 

Creating a business plan using Upmetrics to start and grow a business is literally the easiest
thing in the World. Simply read the instructions and fill in the blanks. It’s as simple as that.

Upmetrics has everything you need to create a
comprehensive business plan.❛ ❜

AI-powered Upmetrics Assistant

AI-powered insights to streamline your plan
Not sure where to start? Upmetrics’ AI Assistant will
automatically generate ideas for each section of your plan and
offer improved versions of your writing, adjusting for tone, voice,
and grammar or spelling errors.

Financial Forecasting Tool

All the financials are calculated for you
Forget the complex formulas and clumsy spreadsheets —
with automatic financials and drag-and-drop forecasting, you
can finish your plan faster and be confident that your
numbers are accurate.

Business Plan Builder

Guides you like a business mentor
Upmetrics’ step-by-step instructions, prompts, and the library of
400+ sample business plans will guide you through each section
of your plan as a business mentor. 

https://upmetrics.co/pdf-streamline-your-plan-ai
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Start writing here..

Mission Statement

Start writing here..

Vision Statement

Start writing here..

Before you think about how to start a Campground business, you must create
a detailed Campground business plan. It will not only guide you in the initial
phases of your startup but will also help you later on. 

To unlock help try Upmetrics! 

Greenland Campground, LLC is a standard and well-equipped campground and recreational
facility that will be located in a serene environment in the outskirt of Detroit - Michigan. Our aim
of setting up the business is to contribute our quota in ensuring that families, campers,
religious organizations, and corporate organizations that live in Detroit and neighboring cities
have a facility that is highly suitable for family recreation and camping.

We have successfully leased a standard facility in a central and easy-to-locate location in
Detroit - Michigan. Our services include operating campgrounds, operating RV parks, operating
overnight recreational camps, operating travel trailers and caravan campsites, and operating
wilderness camps plus other recreational activities. We are well equipped to serve the whole
family cum community as well as visitors and travelers.

Greenland Campground, LLC is going to become the number one choice for campers looking
towards camping in Detroit - Michigan and we will work hard to build our facility to match the
needs of all our clients and potential clients.

Before choosing a location for our campsite, we conducted thorough research and feasibility
studies and we were able to come to the conclusion that Detroit - Michigan is the right place to
open our campground. Our campground facility is specifically designed and built to take care of
religious events, corporate events, school events, etc.

To unlock help try Upmetrics! 

Our mission for establishing Greenland Campground, LLC is to create a movement in the
community that supports the total engagement of families and groups in fun-filled camping
and recreational activities.

To unlock help try Upmetrics! 

Our vision of starting Greenland Campground, LLC is to build a world-class campground and
recreational facility and also to contribute our quota in encouraging families and residents in
Detroit and neighboring cities to actively engage in camping and fun-filled recreational
activities.

To unlock help try Upmetrics! 

 Greenland Campground

 Greenland Campground
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Financial Summary

Start writing here..

3 Year profit forecast

Start writing here..

The company’s goal is to expand from one city into another state as well. 

To unlock help try Upmetrics! 

Financial Summary Year 1 Year 2 Year 3

Revenue $965,742 $1,878,611 $2,718,300

Total Expenses $390,241 $630,018 $931,935

EBITDA $575,501 $1,248,593 $1,786,365

Depreciation $8,720 $8,720 $8,720

To unlock help try Upmetrics! 
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Financial needs

Start writing here..

We are looking to expand our design line so our owner will put in $65,000. Further, we are
looking for a $115,000 business loan. Both will be paid back by our second year with our
already established customer base and relationships.

To unlock help try Upmetrics! 

 Greenland Campground

Campground | Business Plan [YEAR] 8/33

https://upmetrics.co/call-to-help-and-guidance?utm_source=upmetrics.co&utm_medium=download&utm_campaign=business_plan_template
https://upmetrics.co/call-to-help-and-guidance?utm_source=upmetrics.co&utm_medium=download&utm_campaign=business_plan_template
https://upmetrics.co/call-to-help-and-guidance?utm_source=upmetrics.co&utm_medium=download&utm_campaign=business_plan_template
https://upmetrics.co/call-to-help-and-guidance?utm_source=upmetrics.co&utm_medium=download&utm_campaign=business_plan_template


2. 

Company Summary 

Business Structure

Startup summary

Campground | Business Plan [YEAR] 9/33



Start writing here..

Business Structure

Start writing here..

Greenland Campground, LLC is a registered family business that is owned and managed by
John Moore and his immediate family members. John Moore has a degree in Business
Management from the University of Michigan. He has over 10 years of hands-on experience in
the campgrounds and RV parks industry working for some of the leading brands in the United
States of America and Canada.

We have active childcare services for toddlers and we have membership packages that are
highly discounted for families that enrolled with us or churches, corporate organizations, and
schools who would want to regularly make use of our facility for camping events.

Greenland Campground, LLC will at all times demonstrate her commitment to sustainability,
both individually and as a business, by actively participating in our communities and integrating
sustainable business practices wherever possible.

We will ensure that we hold ourselves accountable to the highest standards by meeting our
client’s needs precisely and completely. We will cultivate a working environment that provides a
human, sustainable approach to earning a living, and living in our world, for our partners,
employees, and for our clients.

To unlock help try Upmetrics! 

Greenland Campground, LLC is in business to become the leading private camping and
recreational facility in the whole of Detroit - Michigan and we are fully aware that it will take the
right facility, management, and organization – structure to achieve our goal.

We will ensure that we hire people that are qualified, honest, customer-centric, and are ready to
work to help us build a prosperous business that will benefit all the stakeholders (the owners,
workforce, and customers). As a matter of fact, a profit-sharing arrangement will be made
available to all our senior management staff and it will be based on their performance for a
period of ten years or more.

Our business will not be built only for the purpose of giving our members/customers value for
their money, but also we will ensure that we make our work environment highly conducive for
all our employees. We will provide them with facilities that will help them stay motivated and
deliver on their various tasks and goals et al.

In view of that, we have made provisions for the following positions to be occupied by highly
qualified and experienced staff:

Chief Executive Officer – CEO

Camping Facility Manager

Admin and Human Resources Manager

Accountant / Cashier

Marketing and Sales Officer

Customer Care Executive / Front Desk Officer

Cleaners

• 

• 

• 

• 

• 

• 

• 

To unlock help try Upmetrics! 
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Startup summary

Startup cost

Expenses 50,000 

Assets 80,000 

Investment 35,000 

Cost distribution Amount 

Start-up Expenses Amount

Legal $75,500

Consultants $0

Insurance $62,750

Rent $22,500

Research and Development $42,750

Expensed Equipment $42,750

Signs $1,250

TOTAL START-UP EXPENSES $247,500

Start-up Assets $0

Cash Required $322,500

Start-up Inventory $52,625

Other Current Assets $222,500
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Start-up Expenses Amount

Long-term Assets $125,000

TOTAL ASSETS $121,875

Total Requirements $245,000

START-UP FUNDING $0

START-UP FUNDING $273,125

Start-up Expenses to Fund $121,875

Start-up Assets to Fund $195,000

TOTAL FUNDING REQUIRED $0

Assets $203,125

Non-cash Assets from Start-up $118,750

Cash Requirements from Start-up $0

Additional Cash Raised $118,750

Cash Balance on Starting Date $121,875

TOTAL ASSETS $0

Liabilities and Capital $0

Liabilities $0

Current Borrowing $0

Long-term Liabilities $0

Accounts Payable (Outstanding Bills) $0

Other Current Liabilities (interest-free) $0

TOTAL LIABILITIES $0

Capital $0

Planned Investment $0

Investor 1 $312,500

Investor 2 $0

Other $0

Additional Investment Requirement $0

TOTAL PLANNED INVESTMENT $695,000
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Start-up Expenses Amount

Loss at Start-up (Start-up Expenses) $313,125

TOTAL CAPITAL $221,875

TOTAL CAPITAL AND LIABILITIES $221,875

Total Funding $265,000
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Products and services 

Features

Campground | Business Plan [YEAR] 14/33



Start writing here..

Features

Operating campgrounds Operating RV parks

Operating overnight
recreational camps

Operating travel trailer and
caravan campsites

Operating wilderness camps Food and drinks court

Ice cream shop Other related facility operation

Greenland Campground, LLC is in the campgrounds and RV parks industry to provide camping
and recreational facilities for campers, religious organizations, corporate organizations, and
families living in Detroit and other neighboring cities and we have been able to put up a facility
that can help us achieve our business goal.

We are optimistic that everyone who makes use of our campground facility will definitely derive
huge fun and of course value for their money. These are the services and amenities that will be
made available to our clients in our facility:

To unlock help try Upmetrics! 

 Greenland Campground
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Market Trends
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Market Trends

Start writing here..

Target Market

Start writing here..

The most important component of an effective Campgropund business plan
is its accurate marketing analysis. If you are starting on a smaller scale, you
can do marketing analysis yourself by taking help from this Campground
business plan sample or other Campground business plans available online.

To unlock help try Upmetrics! 

The Campgrounds and RV Parks industry has indeed benefited from recent marketing
campaigns which are targeted towards encouraging people to participate in recreation
activities and camping, as well as consumer trends toward healthy living.

Going forward, many people who are part of the baby boomers generation are expected to sign
up for recreational club memberships or make use of camping and recreation facilities in their
communities, as they become more family cum health-conscious as they grow older. However,
patrons of campgrounds and recreation centers are anticipated to increasingly pick up
membership from less expensive camping and recreational centers as against expensive all-
inclusive clubs.

The trend in the campground and RV parks industry is such that if a facility is well – equipped
and positioned close to a residential area or a place where people can easily access without
much stress, there is the likelihood that the campground and recreational facility will enjoy high
patronage.

Just like in other business ventures, the owner of campgrounds and recreational vehicle parks
are always looking for ways to increase their market share; they go as far as signing deals with
high schools and also religious organizations et al to make use of their facility.

Lastly, it is a common trend that as campgrounds and recreational vehicle parks grow, it
becomes necessary for them to develop new service offerings or install new facilities that will
help them attract more people. Little wonder some campground and recreational vehicle parks
now have other facilities targeted towards attracting adults/parents.

In order words, it is very important for campgrounds and recreational vehicle facilities to
continue to improvise if they want to grow their business and generate their target revenues.

To unlock help try Upmetrics! 

The target market for the campground cuts across people from different backgrounds. The fact
that people visit or register in campgrounds and recreational facilities for various reasons
makes marketing the business interesting. The target market for campgrounds and recreation
facilities can be categorized into three various groups.

The first group is the families who are looking towards creating time for children cum family
hangouts and bonding. The other group of people in schools who would want an ideal place to
take students/children to during excursions or playtime et al. The last group of people is
religious organizations, corporate organizations, and clubs who are looking towards team
bonding activities and other similar activities.

Greenland Campground, LLC will work towards providing services, facilities, and an
environment that will help us reach out to our target market. These are the category of people
that we intend to market our family entertainment center to:

Households and families in and around Detroit - Michigan

Schools

Churches and Religious centers

Clubs

Corporate organizations

• 

• 

• 

• 

• 

To unlock help try Upmetrics! 
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Start writing here..

Strength 

One of the obvious strengths that will
definitely stand as a plus for Greenland
Campground, LLC is the fact that our facility
is of great standard and it is strategically
located in a densely populated – residential
area in Detroit - Michigan; our location is in
fact one of our major strengths.

We equally have a team of highly qualified
professionals who will work with all our
clients to achieve their aims making use of
our campground facility and lastly, our gate
fee/membership package is one of the best
that anybody living in Detroit - Michigan can
get; it is cheap and affordable.

Weakness 

We critically looked into our Business model
and we were able to identify two major
weaknesses. One is the fact that we are a
new business and the second is the fact that
we may not have the financial resources
required to match up with existing
campground and RV parks as well as family
entertainment and recreation facilities and
even government own entertainment and
recreation facilities in Michigan when it
comes to acquiring latest recreational
vehicles and generating the needed hypes
that can drive traffic towards our facility.

Opportunity 

We are centrally located in a densely
populated area and of course, an area with
the right demographic composition in Detroit
- Michigan and we are open to all the
available opportunities that the city has to
offer.

Threat 

Some of the threats that are likely going to
confront Greenland Campground, LLC are
unfavorable government policies, inclement
weather, demographic/social factors, the
downturn in the economy which is likely
going to affect consumers spending, and
lastly, the emergence of new competitors
within the same location where our
campground facility is located.

Greenland Campground, LLC is in business to provide camping and recreational facilities for
families and groups in Detroit - Michigan, and at the same time to make profits. We are aware
that there are competitions in the campgrounds and RV parks industry which is why we took
our time to conduct an effective SWOT Analysis before investing our hard-earned money into
the business.

We know that if we get things right before starting our campground, we will not have to struggle
before attracting loyal clients and building our membership base to a level where we can easily
break even in record time. We hired the services of an HR and Business consultant with bias in
business structuring to help us conduct a SWOT analysis for our company and he did a pretty
good job for us.

Here is a of the result we got from the SWOT analysis that was conducted on behalf of
Greenland Campground, LLC:

To unlock help try Upmetrics! 

 Greenland Campground
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Promotion Strategy

Start writing here..

Pricing Strategy

Start writing here..

After identifying the market demand, market trends, and the potential
customers of the startup, the next step is to define an effective strategy for
attracting those customers. Like marketing analysis, sales strategy is also an
important component of a Campground business startup and must be
properly planned before you think about starting your own Campground
business.

To unlock help try Upmetrics! 

We have been able to work with our branding and publicity consultants to help us map out
publicity and advertising strategies that will help us walk our way into the heart of our target
market. We are set to become the number one choice for both corporate clients and individual
clients in the whole of Detroit - Michigan which is why we have made provisions for effective
publicity and advertisement of our campground and recreational facility.

Below are the platforms we intend to leverage to promote and advertise Greenland
Campground, LLC:

Place adverts on both print (community-based newspapers and magazines) and
electronic media platforms

Sponsor relevant community-based sports events and competitions

Leverage on the internet and social media platforms like; Instagram, Facebook, Twitter,
YouTube, Google + et al to promote our brand

Install our Billboards on strategic locations all around Detroit - Michigan

Engage in roadshow from time to time in targeted neighborhoods

Distribute our fliers and handbills in target areas

Contact Families, corporate organizations, religious organizations, and schools by calling
them up and informing them of Greenland Campground, LLC and the facilities and
services we offer

List Greenland Campground, LLC on local directories / yellow pages

Advertise our campground on our official website and employ strategies that will help us
pull traffic to the site.

Ensure that all our staff members wear our branded shirts and all our official vehicles and
trucks are well branded with our corporate logo et al.

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

To unlock help try Upmetrics! 

Our pricing system is going to be based on what is obtainable in the campgrounds and
recreational vehicle (RV) parks industry, we don’t intend to charge more (except for premium
and customized services) and we don’t intend to charge less than what our competitors are
charging as gate fees or members fee in Detroit - Michigan.

Be that as it may, we have put plans in place to offer discount services once in a while and also
to reward our loyal customers especially when they refer clients to us or when they register as a
family, groups, or a religious organization and schools. The prices of our services will be the
same as what is obtainable in the United States’ open market.

To unlock help try Upmetrics! 
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Start writing here..

Important Assumptions

The financial projections of the company are forecast on the basis of the following assumptions.
These assumptions are quite conservative and are expected to show deviation but to a limited level
such that the company’s major financial strategy will not be affected.

Year 1 Year 2 Year 3

Plan Month 1 2 3

Current Interest Rate 10,00% 11,00% 12,00%

Long-term Interest Rate 10,00% 10,00% 10,00%

Tax Rate 26,42% 27,76% 28,12%

Other 0 0 0

Brake-even Analysis

Monthly Units Break-even 5530

Monthly Revenue Break-even $159 740

Assumptions:

Average Per-Unit Revenue $260,87

Average Per-Unit Variable Cost $0,89

Estimated Monthly Fixed Cost $196 410

The last component of the Campground business plan is an in-depth
financial plan. The financial plan crafts a detailed map of all the expenses
needed for the startup and how these expenses will be met by the earned
profits. It is recommended that you use our financial planning tool for guiding
you through all financial aspects needed to be considered for starting a
Campground business.

To unlock help try Upmetrics! 

The company will be financed by John himself and he will control the direction of the business
to make sure that it is expanding at the forecasted rate. As for the Campground business start-
up, no equity funding or outside loans will be required. With the help of financial experts, John
has developed the following financial plan for his start-up business, which outlines the financial
development of the moving service business over the next three years.

To unlock help try Upmetrics! 

 Greenland Campground
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Projected Profit and Loss

Revenue $359,113.76 $992,059.25 $1,864,983.35 

Campground Fees $79,587.50 $142,939.50 $256,700 

Unit Sales 1,592 2,859 5,134 

Unit Price $50 $50 $50 

Childcare Services $252,702 $815,100 $1,565,138 

Users 404 935 1,651 

Recurring Charges $100 $100 $100 

Membership Packages $26,824.26 $34,019.75 $43,145.35 

Cost Of Sales $38,197.57 $72,306.96 $118,723.16 

General Costs $38,197.57 $72,306.96 $118,723.16 

Campground Maintenance $30,638.21 $63,894.06 $109,352.62 

Utilities $12,682.53 $14,291.10 $16,103.44 

Facility Upkeep $17,955.68 $49,602.96 $93,249.18 

Childcare Services $7,559.36 $8,412.90 $9,370.54 

Childcare Supplies $6,341.24 $7,145.34 $8,051.52 

Staff Training $1,218.12 $1,267.56 $1,319.02 

Revenue Specific Costs $0 $0 $0 

Personnel Costs (Direct
Labor)

$0 $0 $0 

Gross Margin $320,916.19 $919,752.29 $1,746,260.19 

Gross Margin (%) 89.36% 92.71% 93.63% 

2024 2025 2026
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Operating Expense $551,348.47 $580,499.47 $615,271.91 

Payroll Expense (Indirect
Labor)

$506,460 $518,811 $531,471.60 

Campground Operations
Staff

$207,000 $211,140 $215,362.80 

Groundskeepers $207,000 $211,140 $215,362.80 

Administrative Staff $144,900 $149,247 $153,724.32 

Office Administrators $144,900 $149,247 $153,724.32 

Childcare Services $154,560 $158,424 $162,384.48 

Childcare Providers $154,560 $158,424 $162,384.48 

General Expense $44,888.47 $61,688.47 $83,800.31 

Marketing and Advertising $13,523.53 $26,986.53 $45,351.19 

Online Advertising $6,341.24 $7,145.34 $8,051.52 

Print Media Advertising $7,182.29 $19,841.19 $37,299.67 

Utilities and Maintenance $22,828.48 $25,723.78 $28,986.13 

Utilities $10,145.95 $11,432.68 $12,882.69 

Maintenance $12,682.53 $14,291.10 $16,103.44 

Administrative and General $8,536.46 $8,978.16 $9,462.99 

Office Supplies $2,536.46 $2,858.16 $3,220.59 

Insurance $6,000 $6,120 $6,242.40 

Bad Debt $0 $0 $0 

Amortization of Current
Assets

$0 $0 $0 

EBITDA ($230,432.28) $339,252.82 $1,130,988.28 

Additional Expense $13,211.05 $12,120.56 $10,962.82 

2024 2025 2026
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Long Term Depreciation $7,692 $7,692 $7,692 

Gain or loss from Sale of
Assets

$0 $0 $0 

EBIT ($238,124.28) $331,560.82 $1,123,296.28 

Interest Expense $5,519.05 $4,428.56 $3,270.82 

EBT ($243,643.33) $327,132.26 $1,120,025.46 

Income Tax Expense /
Benefit

$0 $0 $0 

Total Expense $602,757.09 $664,926.99 $744,957.89 

Net Income ($243,643.33) $327,132.26 $1,120,025.46 

Net Income (%) (67.85%) 32.98% 60.06% 

Retained Earning Opening $0 ($261,643.33) $47,488.93 

Owner's Distribution $18,000 $18,000 $18,000 

Retained Earning Closing ($261,643.33) $47,488.93 $1,149,514.39 

2024 2025 2026

Projected Cash Flow

Cash Received $359,113.76 $992,059.25 $1,864,983.35 

Cash Paid $595,065.09 $657,234.99 $737,265.89 

COS & General Expenses $83,086.04 $133,995.43 $202,523.47 

Salary & Wages $506,460 $518,811 $531,471.60 

Interest $5,519.05 $4,428.56 $3,270.82 

Sales Tax $0 $0 $0 

Income Tax $0 $0 $0 

2024 2025 2026
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Net Cash From
Operations

($235,951.33) $334,824.26 $1,127,717.46 

Assets Sell $0 $0 $0 

Assets Purchase $70,000 $0 $0 

Net Cash From
Investments

($70,000) $0 $0 

Amount Received $150,000 $0 $0 

Loan Received $100,000 $0 $0 

Common Stock $0 $0 $0 

Preferred Stock $0 $0 $0 

Owner's Contribution $50,000 $0 $0 

Amount Paid $35,680.31 $36,770.80 $37,928.54 

Loan Capital $17,680.31 $18,770.80 $19,928.54 

Dividends & Distributions $18,000 $18,000 $18,000 

Net Cash From
Financing

$114,319.69 ($36,770.80) ($37,928.54) 

Summary

Starting Cash $0 ($191,631.64) $106,421.82 

Cash In $509,113.76 $992,059.25 $1,864,983.35 

Cash Out $700,745.40 $694,005.79 $775,194.43 

Change in Cash ($191,631.64) $298,053.46 $1,089,788.92 

Ending Cash ($191,631.64) $106,421.82 $1,196,210.74 

2024 2025 2026

Projected Balance Sheet
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Assets ($129,323.64) $161,037.82 $1,243,134.74 

Current Assets ($191,631.64) $106,421.82 $1,196,210.74 

Cash ($191,631.64) $106,421.82 $1,196,210.74 

Accounts Receivable $0 $0 $0 

Inventory $0 $0 $0 

Other Current Assets $0 $0 $0 

Long Term Assets $62,308 $54,616 $46,924 

Gross Long Term Assets $70,000 $70,000 $70,000 

Accumulated Depreciation ($7,692) ($15,384) ($23,076) 

Liabilities & Equity ($129,323.64) $161,037.82 $1,243,134.74 

Liabilities $82,319.69 $63,548.89 $43,620.35 

Current Liabilities $18,770.80 $19,928.54 $0 

Accounts Payable $0 $0 $0 

Income Tax Payable $0 $0 $0 

Sales Tax Payable $0 $0 $0 

Short Term Debt $18,770.80 $19,928.54 $0 

Long Term Liabilities $63,548.89 $43,620.35 $43,620.35 

Long Term Debt $63,548.89 $43,620.35 $43,620.35 

Equity ($211,643.33) $97,488.93 $1,199,514.39 

Paid-in Capital $0 $0 $0 

Common Stock $0 $0 $0 

Preferred Stock $0 $0 $0 

Owner's Contribution $50,000 $50,000 $50,000 

Retained Earnings ($261,643.33) $47,488.93 $1,149,514.39 

2024 2025 2026
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Check $0 $0 $0 

2024 2025 2026

Business Ratios

Year 1 Year 2 Year 3 Industry Profile

Sales Growth 4,35% 30,82% 63,29% 4,00%

Percent of Total Assets

Accounts Receivable 5,61% 4,71% 3,81% 9,70%

Inventory 1,85% 1,82% 1,79% 9,80%

Other Current Assets 1,75% 2,02% 2,29% 27,40%

Total Current Assets 138,53% 150,99% 163,45% 54,60%

Long-term Assets -9,47% -21,01% -32,55% 58,40%

TOTAL ASSETS 100,00% 100,00% 100,00% 100,00%

Current Liabilities 4,68% 3,04% 2,76% 27,30%

Long-term Liabilities 0,00% 0,00% 0,00% 25,80%

Total Liabilities 4,68% 3,04% 2,76% 54,10%

NET WORTH 99,32% 101,04% 102,76% 44,90%

Percent of Sales

Sales 100,00% 100,00% 100,00% 100,00%

Gross Margin 94,18% 93,85% 93,52% 0,00%

Selling, General & Administrative Expenses 74,29% 71,83% 69,37% 65,20%

Advertising Expenses 2,06% 1,11% 0,28% 1,40%

Profit Before Interest and Taxes 26,47% 29,30% 32,13% 2,86%

Main Ratios

Current 25,86 29,39 32,92 1,63

Quick 25,4 28,88 32,36 0,84

Total Debt to Total Assets 2,68% 1,04% 0,76% 67,10%
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Year 1 Year 2 Year 3 Industry Profile

Pre-tax Return on Net Worth 66,83% 71,26% 75,69% 4,40%

Pre-tax Return on Assets 64,88% 69,75% 74,62% 9,00%

Additional Ratios

Net Profit Margin 19,20% 21,16% 23,12% N.A.

Return on Equity 47,79% 50,53% 53,27% N.A.

Activity Ratios

Accounts Receivable Turnover 4,56 4,56 4,56 N.A.

Collection Days 92 99 106 N.A.

Inventory Turnover 19,7 22,55 25,4 N.A.

Accounts Payable Turnover 14,17 14,67 15,17 N.A.

Payment Days 27 27 27 N.A.

Total Asset Turnover 1,84 1,55 1,26 N.A.

Debt Ratios

Debt to Net Worth 0 -0,02 -0,04 N.A.

Current Liab. to Liab. 1 1 1 N.A.

Liquidity Ratios

Net Working Capital $120 943 $140 664 $160 385 N.A.

Interest Coverage 0 0 0 N.A.

Additional Ratios

Assets to Sales 0,45 0,48 0,51 N.A.

Current Debt/Total Assets 4% 3% 2% N.A.

Acid Test 23,66 27,01 30,36 N.A.

Sales/Net Worth 1,68 1,29 0,9 N.A.

Dividend Payout 0 0 0 N.A.
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Create a winning business plan that gets you funded 

Creating a stunning and investment-ready plan requires no writing, graphic designing, or financial
planning expertise. 

Upmetrics has all the features required to help you create a comprehensive business plan—from start to finish.
Make no mistakes, it’s the modern way of planning to structure ideas, make plans, and create stunning pitch
decks to awe investors. 

Pitch decks that impress investors
Create pitch decks that provide a visual
representation of your business, engage
investors, and make them want to invest in your
business idea. 

Interactive plans in no time
Import business plan sections like—SWOT
analysis, comparison tables, and others to create
an interactive business plan. No designing skills
are required. 

Stunning cover page designs
With Upmetrics, you have the liberty to choose
from multiple stunning cover page designs.
Choose a creative design and make your plan
stand out. 

500+ sample business plans
Simply import a template from our library of
sample plans into the editor and start
customizing it to make it yours. It takes only a few
clicks to get started. 

Online sharing made simple
Upmetrics makes online sharing quick and easier
for users. Easily share your business plans with a
link while tracking reader activity. 

Collaborate with team in real-time
Invite team members, initiate conversations,
discuss ideas & strategies, share feedback, and
work on a business plan in real-time. 
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